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Creative & Content Update  



Overarching Strategy 

• Develop content to reach customer segments based on their motivating triggers 
in order to drive our desired response:

• Put Maine on short list

• Select Maine

• Plan to stay longer, spend more money

• Share experiences, become an advocate 

• Create content that resonates with our customer segments, in a variety of 
formats conducive to their desires, and appropriate for the environment in which 
it’s being consumed

• Create as many touch points with the consumer as possible (to drive conversion 
to visitation)



Website 

• Develop new content that resonates with customer segments based on their 
motivating triggers

• Provide users less familiar with Maine, easy access to recommended 
experiences 

• Use direct, actionable language 

• Update content more frequently to keep the homepage fresh

• Encourage users to engage with brand via UGC/social 

• Cross-promote content being served in other channels (i.e. Consumer email 
content)   
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Website Partnerships

DownEast

Yankee

Maine Magazine
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Quarterly 







Quarterly 
Promotion
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E-mail Marketing  

• Create calendar around content that resonates with our customer segments

• Add more features and detailed content because consumers are using them 
during active planning as well as in-destination 

• Improve opportunities for sharing 

• Use typing tool as part of opt-in process to begin segmenting the database so 
we can eventually deploy fully custom emails

• Revisit the form so that we don’t continue to collect data we’re not using

• Deploying targeted emails to industry partners to help promote Quarterly 
website 

• No more single themed emails, they are too narrow in scope

• Include a range of both long-term and short-term topics 
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Paid Advertising  

• Work that resonates on a personal level and transcends the “stuff”

• Is attention getting

• Captures the essence and beauty of Maine

• Language around The Maine Thing 

• Has a clear call-to-action 

• Use language, messaging and photography that we know appeals to our 
customer segments, and customize where needed 

• Evolve the campaign so it stays fresh and relevant 

• Work harder to set Maine apart from the competitive set 
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Questions?


